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The New Reality of Marketing
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Beauty Systems Group

AProfessional division of B ‘ ~
Sally Beauty Holdings ©

ALargest distributor of beauty
products in North America becauty systems
selling to beauty salons and sroup
beauty professionals

AOver 700 Distributor Sales

®
Consultants C osSMmo P ro 'F
AOver 900 CosmoProf®
Beauty Stores
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Group 3 Marketing

AFounded in 1988

APioneer in database and
loyalty Marketing

AFull service marketing
agency focusing on helping
specialty retailers and B2B
marketers maximize their
marketing (and sales)
growth potential
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" “Three Truths
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Change is Change is
Inevitable constant
Alt always Alt always ABut you can
has been has been and manage the
(From Gutenberg will be process

to Zuckerberg)
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“Reality 101 -

Author and marketing guru
Seth Godin said It besté
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Technology

A Multi-dimensional
A Rollercoaster ride

A Light Speed

Marketing

A Multi-dimensional
A Rollercoaster ride
A Light Speed
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Consumers
(B2B & B2C)

A Multi-dimensional
A Rollercoaster ride
A Light Speed
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“Your Real World Reality

Greatest Failure to Failure to
Marketing look under grasp the
Opportunities the rug situation

Points of
Pain
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" #1 Takeaway
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'Takeaway #2: dltt®s

Mar keti ngos

challenges in 2012

ADetermine what motivates consumers
to buy in our categories

AHow to build the story
AHow to deliver the story

AHow to prove the business case i
measuring results
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'E’DaﬁgerousgCUfVeS AheadNew Media Channels
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EIdlali= s, AEroding historical business base
= ANo longer just ink on paper
I ANeed a new business model to

iNti compete in the new marketplace IR e~ v = = s
Prl ntin g ANew marketing and sales skill RS,
Ind UStry sets required 4 %

Cosmo Prof
PROCLUB®

A A new rainbow of

. icati Good News! Correct it TODAY
Agenciles ggrgor?tﬂrr‘]li%ggons and we'll email you 0 $5 COUPON!
an d ANew media balances

VEWEEE AF i guring out Awhat workso
ANo simple success formula

X
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' Why Marketing Channels Matter

They do different things
to influence the next sale
. A |
They are ALL important A\é\fnbasi'lte

A Mobile & Social Marketing
A E-commerce
A Direct Malil

They meet specific They meet the customer
marketing needs where she or he wants to

A Acquisition be met

ARetention Altes a complicat

A Growth Alt 6s personal
ADefections
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Simplify
by staying
focused
on your
customers

WAYZATA
NISSAN

www.WayzataNissan.com

Simplify

by telling

the story
about
them

15906 Wayzata Bivd.

building

the story
around
them
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‘Case Stud,y_

PROCLUB®-The fLoyal The Business of Beauty

Mar k e t®' ngo 1 ni t 1 a@ Apiverse professional industry
CosmoProf® stores AMultiple professional brands competing
AMore than 1,000,000 active members for sales against retail store brands that
A Shop more than 900 North do not sell through professional beauty
American Stores salons and stores
A Competitive distributors and
professional stores competing for
market share
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' Why Marketing Channels Matter

They do different things
to influence the next sale

. AMass Media
They are ALL important AWebsite
AE-malil
AMobile (Texting) & Social Marketing
AE-commerce
ADirect Malil

They meet specific They meet the customer
marketing needs where she or he wants to

AAcquisition be met

ARetention Altes a complicat

A Growth Alt 6s personal
ADefections
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A How Data Mining changed
communications strategy

A Prior to launching PROCLUB,
Shopping Guides were sent to all
beauty professionals from
purchased lists every month

A By tracking sales of PROCLUB
members, marketing identified
significant variances in shopping
patterns

A Low value shoppers shop about once a
guarter i but we were mailing monthly
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ALL MONTH LONG!

TRY THE CUSTOM COLOR CARE DIFFERENCE
‘ L °

‘4 LUXURY COLOR CARE
NEW! Exclusively at CosmoProf!

www.cosmoprofbeauty.com



; Cosm'eProt Website

;90’

A The repository of all LC0 s (P o f wmsmmronsan s e

£rought 1o you by BEAUTY SYSTEMS GROUP®
Customer Service: 1-888-208-1192 Contact Us

that iIs gOOd
A We call it a HOME PAGE for a
reason

A Information Resource

A Electronic Shopping Guides
A Articles
A Store Locator

A Links to brand information
A Portal to e-Commerce

STOI!E LOCA"OR
ter your City, State or ZIP

WHAT’S HOT-0-0-0

=il

CHI Pink Mist 1" Flat
Iron w/44 Iron Guard &
Helmet Head

Farouk
(Not all products avalable in all areas)

DASHIN( DIVA

IREE!

UPCOMING SHOWS

Enter to Win!
Ma mh 8-19, 2012 - GALVESTON FASHION FOCUS ™ « Venique

qr
Galveston, TX Nail This Niche! F SH\O‘Q
Read All Articles >
March 25-26, 2012 - NASHVILLE FASHION FOCUS ™ ~ e =

Nashville Convention Center, Nashville, TN EXPAND YOUR ?l/\'l )
" KNOWLEDGE! | ~
View all upcoming shows > Click here to find classes near you.. Click for details

roup
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facebook Search Angela Hardy Rabl

CosmoProf |« ke Create a Page
Health/Beauty
r People You May Know See All
A A l I l aS S O r I I I 0 ‘ I l g ag el I l el l t C [o 3 m%‘(/P rof-sxmuswﬂv FOR BEAUTY PROFESSIONALS ;;‘;'a:“f::"d
- - Birthdays See All
A T  Ahoeet // 4‘ Amanda Marie Wright
Asma roups 1 1n relation to the
CosmoProf® sells EXCLUSIVELY to Beauty Professionals. Sl (35 say Happy Birthday
We are a Business Support Group, whose purpose is to maximize the growth of our

- customers, our people and our brands — who are the heart of our business. Sponsored See All
total universe of customers S e s
. Hi Mom! Want big
Over 700+ Sales Consultants latsy N8 Mol wank 1. i
¢ C Prof® ing Guide o g heroes? Save on shoes,
* In-Store Education (click HERE to check out all our classes) w ooy et
for access.

* Regional Trade Shows

A Influential? Corntror NN
A Trackable?
Important?

Tracy_CosmoProf
@CosmoProf North America
rof Beauty Produ

Licensed Prof

CosieProf for the salon ———
http:/Awww.cosmoprofbeauty. com/
Ve - - Ema
A Not competitive to other o s i
: Tweets Favorites Following Followers  Lists Signup |
marketing channels .
7 s Hoppy New Year! 2012 is going to be a great year! Gilous how Trecy. CostmoProf ues Twitier?
CosmofProf
- E Discover who @CosmoProf follows
A Complimentar ey | |
A p I y " Happy NewYear!2012lsgolnglobeagrsalyear'fbmelEFLnaTS
About @CosmoProf
A Viral — o P [
o Pieasehaveasa!eandfun New Years Eve! & | ‘ ot
CosmoProf 1 o Recent images - view al

Whal is everyone domg for New Years Eve?

A May drive customers to explore your brand

CosmoProf T c &
New to CosmoProf Canada .Abba Pure Performance Hair Care!
100% Vegan and Free of Synthetic Dyes fb.me/t44DL594

About Help Blog Moble Status Jobs Terms Privacy
CoamoProf Tracy.Gos Advertsers Busnesses Meda Developers Resources

. New to CosmoProf Canada...Abba Pure Performance Hair Carel S
100% Vegan and Free of Synthetic Dyes
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Database Driveé Now it gets personal

group ;
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Strategic. Analytical. Tactic:

Data mining is the cornerstone of brand
and store marketing campaigns

POS system tracks 96
store sales

Every member is tracked based on total
sales, brand sales and SKU sales

AEvery member has an RFM and decile ranking
AMarketing knows the value of every member

Promotions are created based on the
insights we learn from sales data




Seg:mentati;gl,fﬁ The art of database manageme

A At Risk Groups
A Potential
Member Defectors
Marketing A Declining sales

A Welcome Groups
A High Value Groups

Brand Marketing

AWhoos buyi ni
AUnderperforming AWhoo6s not Db

stores AWho should be buying
Store A Competitive
Marketing pressures
ANew distribution

beauty systems
QQQQQ



A More than 20% of the
PROCLUB members have
valid e-mails

A Industry average open rates

A Low promotional response
rates compared to Direct
Mail postcards

A High ROI

A Sent almost five million
e-mails in 2011

A Segmented
A Personalized
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the da after
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Stores are open Monday, December 26th!
Stop by for GREAT SAVlNGs dunng our

2/53{131: AAAAA

25% off Select Items from these Brands:

American Crew®  Aquage®  Bain de Terre® Earthly Body

Farouk Framesi® Goldwell LOMA®

Iso™ Joico®  KMS California™ Matrix®
Nioxin® Rusk® Scruples® Sebastian®

Sexy Hair® TIGI® Wella® Woody's

Availability will vary by store. In stores only, while supplies last.
STOP BY AND SAVE ON DECEMBER 26TH!

S Beadbore Articles Monthly Promotions PO 5 o Mo b e
e

t ~’ Follow us on Twitter n Follow us on Facebook m Watch us on YouTube ‘;5‘ Visit us on the Web

Product subject to availability. All products may not be available in all locations.
See store for details.




A New to CosmoProf

A Exciting opportunity to
expand the marketing
reach of CosmoProf
communications
A Promotions
A Education classes by store
A New product launches
A Shows

A Have not tested impact on
promotional offers
A Response
A ROI
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CosmoProf: OP] Sho’r’rer
BSG 1 Freel! Incl blk, pnk,
slvr, wht, red, blue, nvy,
turq, gld. Thru 1/31. Std
msg rts apply. Txt exit to
opt-out




Dll’e:C'[‘-‘i-l'Vl ail- o

o ®"°

GOLDWELL StyleSign. GOLDWELLE
YOUR STYLE. YOUR SIGN. TURN IT ON!

More than four million
mailed in 2011

éro&uct Fe‘atﬁres & Benefits;: EVE RY p O StC a-r d b aS ed O n

» Modern design for easy product selection, use and recommendation Seg m entatl on an aIyS IS

Upgraded FlexShine Technology provides optimal shine, hold and te A
Brands purchased

APersonal activity
AHigh value customer strategy
ALow value customer strategy

P Color Protect Complex enhances and protects color.

) Microprotein Heat Protection System provides heat protection from

TAKE ADVANTAGE OF THIS

SPEC'AL OFFER! B Discov

profe,

R <= s rrociuem couron NI
$5.00 OFF i

Any TWO ‘GOLDWELL. Cosmo|Prof 1
StyleSign Products

Valid through 8/31/2011

(IO R
444160

Significant impact on
overall business results

AHigh response rates
(20%+)

1
1
’

Langnorne rA 1vu4/-£22042

Visit www.goldwell-northamerica.com B G

for ti -by- i
ps and step-by-step videos. beauts syatems
ST_004170 #1026 group
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